
The 29th of March, 2020 

To whom it may concern,  

Please accept my application to the 2020 CSA scholarship. I have two ideas for new 

communication courses that I am passionate about and that I am confident would benefit many 

students: Event Planning, and Personal Branding. I was unable to choose just one, so I decided to 

include them both. Below I propose a basic structure, theoretical framework, and list of key 

resources for each. I hope that I will have the opportunity to take a course on one or both of these 

subjects one day. Thank you for your time and consideration. 

Sincerely, 

Emily Clements 

 

CMNXXXX-XX - Event Planning 

Course Description 

Event planning is a fundamental skill for communication scholars and professionals. 

Ranging from meetings to weddings, galas, festivals, brand activations, conferences, workshops, 

retreats, trade shows, dinners, and parties; events are integral to corporate, professional, and 

social life. This proposal outlines a course that examines the theoretical and practical 

implications of event planning, history, context, tools, and techniques. The proposed course 

content would provide students with a greater understanding of event planning theory applied to 

various types of events. The University of Ottawa should offer a course on event planning to 

prepare its students for co-op positions and future employment in the field of communication. 

Furthermore, a course on event planning would expose students to additional career options in 

communication. Many Quebec universities offer event planning programs and courses at the 

Master’s level; however, very few Ontario universities offer these courses at all. 

Proposed Course Content 

Week 1 Basics of event planning in the context of organizational and media communication 
studies—types of events, communication in event planning, definition of key terms 

Week 2 Evolution of event planning—history, industry, social context, careers, professional 
associations 

Week 3 Event management—management strategies and styles, planning essentials and 
timelines, contracts, proposals 

 



 

Week 4 Finance for event planning—budgeting, sales, fundraising, sponsorship, accounting 

Week 5 Managing interpersonal relationships in event planning—HR, staffing, volunteer 
management, stakeholders, diversity and inclusion 

Week 6 Intentionally left blank for midterm evaluation 

Week 7 Event design—creativity, Critical Path Theory, Systems Theory 

Week 8 Event programming—audience, content development, venue, catering, 
entertainment  

Week 9 Site logistics—accessibility, execution, setup and teardown 
 
Technology—telework, geographically diverse teams, technological supports 

Week 10 Event publicity—media relations, marketing, event branding, digital 
communication 

Week 11 Risk management—safety, contingency planning, issues management, 
communication breakdown 

Week 12 Feedback systems—event evaluation 

 

List of Key References 

Dowson, R., Basset, D. (2018). Event Planning and Management: Principles, Planning, and 
Practice (Second edition), Koganpage, 
https://books.google.ca/books?id=xU51DwAAQBAJ&printsec=frontcover&dq=corporat
e+event+planning&hl=en&sa=X&ved=0ahUKEwiCnKLLyMDoAhXxguAKHVF_B9oQ
6AEIXDAG#v=onepage&q=corporate%20event%20planning&f=false 

Event Management (2020), Georgian College, 
https://www.georgiancollege.ca/academics/full-time-programs/event-management-evnt/ 

Gaudini, G. The Art of Event Planning: Pro Tips From an Industry Insider (2019), Monee IL. 
Gestion des événements et congrès (2020), Université TELUQ, 

https://www.teluq.ca/site/etudes/offre/cours/TELUQ/EUT%204138/ 
Gestion d’un événement (2020), Université laval, 

https://www.distance.ulaval.ca/etudes/cours/gestion-dun-evenement 
La gestion des projets évènementiels (2020), UQAM, 

https://etudier.uqam.ca/cours?sigle=MGP7213&p=3185 
“Planning Accessible Events”. (May 2016). Accessibility Canada, 

https://accessibilitycanada.ca/wp-content/uploads/2016/06/Planning-Accessible-Events-
May-2016.pdf 

Page, S. J., Connell, J. (eds.). (2012). The Routledge Handbook of Events, Routledge. 
https://doi.org/10.4324/9780203803936 

The Canadian Society of Professional Event Planners. (2020). https://canspep.ca/  

 

https://www.georgiancollege.ca/academics/full-time-programs/event-management-evnt/
https://www.teluq.ca/site/etudes/offre/cours/TELUQ/EUT%204138/
https://www.distance.ulaval.ca/etudes/cours/gestion-dun-evenement
https://etudier.uqam.ca/cours?sigle=MGP7213&p=3185
https://doi.org/10.4324/9780203803936
https://canspep.ca/


 

CMNXXXX-XX - Personal Branding 

Course Description 

Personal Branding—the process of developing, managing, and communicating a curated 

self-image—is gaining traction in academic, professional, and social spheres. Personal branding 

is emerging as an essential skill for influencers, entrepreneurs, and freelancers; and has also been 

proven to increase employability and career satisfaction. This proposal outlines a course that 

examines the theoretical and practical implications of personal branding, functions, tools, and 

techniques. Furthermore, it explores the various verbal and non-verbal channels through which 

personal brands are communicated. The proposed course content would assist students in 

developing and strengthening their personal brand in order to stand out in the modern 

marketplace. The University of Ottawa should offer a course on personal branding in order to 

align itself with cutting-edge research in the field of communication. A few reputable Canadian 

and American universities offer courses and/or workshops on personal branding and this number 

is increasing as new theory is developed.  

Proposed Course Content 

Week 1 Basics of branding and personal branding in the context of communication 
studies— definition of key terms 

Week 2 Personal Identity—Standpoint Theory, self concept, thought leadership, 
background, values, attitudes, beliefs, Impression Management theory 

Week 3 Personal Brand Identity—Developing a personal mission, vision, goals, objectives, 
unique selling proposition (USP), and brand image; professional identity  

Week 4 Context—Audience identification, social listening 
 
Perception—Definition and characteristics 

Week 5 Visual Branding—Style, image, colour, typeface, clothing, proxemics, body 
language/gestures, chronometrics, non-verbal communication channels 

Week 6 Verbal Branding—Storytelling, tone, language, form, verbal communication 
channels 

Week 7 Intentionally left blank for midterm evaluation 

Week 8 Social Media and Content Creation—Social media marketing, major social media 
platforms, networking, relationship management, social media and the Myth of 

 



 

Perfection 

Week 9 Feedback systems—Analytics, monitoring and maintenance, developing key 
performance indicators (KPIs), social media monitoring tools 

Week 10 Risk and Personal Reputation Management—strategies, issues management, 
resilience 

Week 11 Personal Brand and Career Evolution—Fluid nature of personal and brand identity, 
evolving social norms 

Week 12 Translating Personal Brand to Career Success 

 

List of Key References 

Addessa, N. (2020). Personal Branding Workshops, Entrepreneurial Mindset Certificate, 
University of Ottawa. 

Ferguson, S. D., Terrion, J. L. (13 Mar 2014). Communication in Everyday Life: Personal and 
Professional Contexts. Oxford University Press 

Gorbatov, S., Khapova, S. N., Lysova, E. I. (9 Dec 2019). Get Noticed to Get Ahead: The Impact 
of Personal Branding on Career Success, 10(2662), 
https://dx.doi.org/10.3389%2Ffpsyg.2019.02662. 

Jacobson, J. (Nov 2017). “I work in Social: Community Managers and Personal Branding in 
Social Media”, University of Toronto. 
https://tspace.library.utoronto.ca/handle/1807/80920 

Kane, E. M., Leonard, J., Lynch, E. H., Rickett, T. (n.d.) How to Build Your Best Personal 
Brand, University of Rochester. 
https://www.rochester.edu/advancement/wp-content/uploads/2018/10/Block-1-Build-You
r-Best-Brand-min.pdf 

Kim, A., Haberman, L. (2020). Personal Branding and Becoming an Influencer, UCLA. 
https://www.uclaextension.edu/business-management/marketing-advertising-pr/course/pe
rsonal-branding-and-becoming-influencer-mgmt 

Mechiorri, A. (2020). Building Your Personal Brand, Cornell University. 
https://www.ecornell.com/courses/hospitality-and-foodservice-management/building-you
r-personal-brand/ 

Rangarajan, D., Gelb, D. G., Vandaveer, A. (Sept 2019). “Strategic Personal Branding and How 
it Pays off”, Science Direct, 60(5), pp. 657-666, 
https://doi.org/10.1016/j.bushor.2017.05.009. 

Wood, M. (2020). Personal Branding Short Course, University of the arts London. 
https://www.arts.ac.uk/subjects/communication-and-graphic-design/short-courses/brandi
ng/personal-branding-short-course-csm#. 

 

https://dx.doi.org/10.3389%2Ffpsyg.2019.02662
https://tspace.library.utoronto.ca/handle/1807/80920
https://www.rochester.edu/advancement/wp-content/uploads/2018/10/Block-1-Build-Your-Best-Brand-min.pdf
https://www.rochester.edu/advancement/wp-content/uploads/2018/10/Block-1-Build-Your-Best-Brand-min.pdf
https://www.ecornell.com/courses/hospitality-and-foodservice-management/building-your-personal-brand/
https://www.ecornell.com/courses/hospitality-and-foodservice-management/building-your-personal-brand/
https://doi.org/10.1016/j.bushor.2017.05.009
https://www.arts.ac.uk/subjects/communication-and-graphic-design/short-courses/branding/personal-branding-short-course-csm#
https://www.arts.ac.uk/subjects/communication-and-graphic-design/short-courses/branding/personal-branding-short-course-csm#

